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Spur Missouri's economic and health care recovery during COVID-
Objective 19 through marketing that bolsters consumer confidence and
combats misinformation across three primary segments.

LY

MISSOURIANS BUSINESSES

Encourage citizens to Encourage businesses
follow health and safety to stay open safely and
best practices. consumers to buy local.




Multiple groups are working on separate but coordinated
Campaigns campaigns to push messaging to Missouri residents over the fall and
winter months.

Creative Concepts

Missourians | [ T o8 N
i BTN arrowed Travelers i
& Businesses | | - . - Creative In Development

Revision Underway

Flu
Vaccination

COVID-19

Vaccination Procurement Underway




Messaging to Missourians needs to be tailored to target specific

Audiences demographics impacted adversely by COVID-19.

\
(b Young adults ages 18-24

[
&R Minority and immigrant populations

MISSOURIANS |
Encourage citizens to @ Geographic Hot Spofts

follow health and safety
best practices. /

Adults ages 18+

/




Business messaging will tfarget both business owners as well as

Audiences | . symers.

BUSINESS Missouri businesses

Encourage businesses
to stay open safely and
consumers to buy local.

&8& Missouri Consumers




SHOW ME
YOU CARE



Narrative

It's an old adage, but it still rings true today: Actions speak louder than words. And it seems like
these days, there’s an awful lot of talk, and not a lot of action backing it up. As residents of the
Show-Me State, let’s show them all how we do things in Missouri. This campaign will play into all
the best stereotypes of the Midwest (slow-paced, strong sense of local community,
thoughtfulness, etc.) and show Missourians doing the right thing because they care about those
around them. To normalize the use of masks, social distancing, and hand washing we’ll show
Missourians interacting with others in everyday situations (talking to each other in a grocery
store, bringing food to a neighbor, visiting family at the holidays). We will show people making the
individual choice to protect themselves and others through their actions. Copy and voiceover can
be used to highlight how, as Missourians, caring for our fellow neighbor is just how we operate,

and taking these precautions is part of showing them that we care.




Emotional Drivers

Taking steps to keep others safe from COVID-19 is a selfless act.
Missourians band together when times are tough.

Actions speak louder than words.




THE VIRUS
\ | DOESHT CARK HOW
N 0D YOUARE

Wash your hands.
Wear a mask.
Social distance.
No matter your age.

MISSOURI RESIDENTS

Target: Missouri residents ages 18-24

Key Messages:
Just because you don’t have symptoms doesn’t mean you can't
spread the virus. Even when you're healthy, you should still take precautions.

The best way to stop the spread of COVID-19 is by practicing good hygiene and appropriate

social distancing.
Masks Work — show you care by wearing a mask to protect yourself and your loved ones.

EARN MORE

< Q Search Facebook
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Main Outlets:
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MISSOURI RESIDENTS

Target: Missouri residents ages 18+

Key Messages:

Being safe doesn’t mean being scared. You can still live your life,
just take precautions.

Its easy to protect yourself and those you care about from COVID-19.
If you don't feel well, don't go out. Staying home can save lives.

Main Outlets:

Outdoor, Digital Display, Local Print, Social Media,
Broadcast TV, Terrestrial Radio, OLV, Streaming Audio




MISSOURI RESIDENTS

Target: Minority and Immigrant Populations
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Community testing is free, safe and confidential. - o
Get the facts from a source you can trust. M”[s"MM[ ' "
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Main Outlets:

Social Media, Streaming Audio, Community Organizations (toolkit)
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MISSOURI RESIDENTS

Target: Geographic Hot Spots

Key Messages:

Cases in your area are on the rise, take care and do your part to
stop the spread and protect your family.

Practicing social distancing, proper hygiene and wearing a mask
in public is the best way to prevent the spread.

Main Outlets:
Social Media, OLV, Digital Display, Streaming Audio

CASES OF COVID-19

ARE ON THE
TAKE CARE OF

YOURSELF AND
OTHERS WITH
THESE EASY STEPS.

RISE NEAR YOUT
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% S of Health and Senior .

1d-Q

Attention, Eldon: COVID-19
are on the rise. Take extra
you and your family safe.

cases in your area
precautions to keep

TAKE CARE

CASES OF
COVID-19 ARE
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NEAR YOU

SHOWMESTRONG.MO.GOV
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Do your part, slow the spread i MORE
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MISSOURI BUSINESSES

Target: Missouri Business Owners

Multimains Radio

ADVERTISEMENT

Key Messages:

Missouri cares. Our businesses are committed to doing what it takes to control the
spread of COVID-19.

You're ready to get back to business safely, we're here to help. ,AK[ IH[ P,.E"G[

Join other strong Missouri businesses in promising to do what it takes to get us all
back to work safely. Take the Show Me Strong Pledge.

See how you can stay

M@ open safely and protect

Promise to do what it takes to keep your employees and customers safe. Show
Missouri you care by taking the Show Me Strong Pledge.

both your business and
your customers.

PlEpGE LEARN MORE

Main Outlets:

Local Print, OLV, Social Media, Digital Display
In the Dark

Multimains
Telepathic

TAKE THE
PLEDGE TO

"PROTECT YOUR CLICK HERE FOR SUCCESS
% m CUSTOMERS STORIES AND RESOURCES ON

WHAT YOUR BUSINESS CAN DO.

SHOW ME YOU CARE

FROM COVID-19.




MISSOURI BUSINESSES

Target: Missouri Business Owners, Missouri Consumers

Key Messages:
Take care of yourself. Take care of Missouri. Buy local.

Missouri businesses who have taken the
Show Me Strong Pledge are safe and here for you.

Supporting local businesses means supporting our local communities.

Main Outlets:
OLV, Social Media, Streaming Audio (Sponsored Listening)

MISSOURI
BUSINESS
OWNERS ARE
PLEDGING TO
TAKE CARE

OF YOU DURING
THE PANDEMIC.

TAKE CARE

OF THEM AND
BUY LOCAL
FOR MISSOURI.

LEARN HOW YOU CAN HELP

showmestrong.mo.gov




SHOW ME
YOU CARE



We're portioning our spend across the channels that will help us
Media Mix @ reach our target audiences, and across the messages that matter
most to our objective.

Missqurians Campaigns Targeting Allocation
| S
«  Segments are set up, so we can be adjust spend

priority throughout the campaign as the
situation shifts.

*  Hot Zones will be updated every 2 weeks Hot Zones
30%%
throughout the campaign based on analytics

cell data

«  We're working with the analytics cell and others
to refine our targeting for minority populations

Adults 15-24

ff Minority P.::pulaticms\




We're portioning our spend across the channels that will help us
Media Mix @ reach our target audiences, and across the messages that matter
most to our objective.

« We've spread our spend across channels
relevant to our target audiences.

«  We'll evaluate performance every two
weeks and at the midpoint of the
campaign and make adjustments as
needed.

SEARCH MARKETING S
1%



Pandora

BUY DETAILS

PLACEMENTS TARGETING PLACEMENT SAMPLES

SPONSORED LISTENING ADULTS 18+ (64%)

When users complete 15 Missourians ages 18+ SPONSORED LISTENING MOBILE AUDIO
seconds of video, they get Includes Sponsored Listening and Mobile Audio Charlie Puth Radiio
30 minutes of listening ADULTS 18-24 (12%) / B
without ads. Missourians ages 18-24 e )
MOBILE AUDIO Mobile Aucio Only sy B s
30-second audio spot with F&i:tﬂ_:gi?g?&ﬂﬁ;t/ e i

6) |

clickable standard _ _ _ _ _ o
Missourians Hispanic/Latin Affinity

TAKEACTION ~ TIMEQpcr

companion banner
Missourians African American Affinity

Mobile Audio Only Advertisement

Your station will be right back.

HOT ZONES (12%)
Adults 18+ in Hot Zones Zip Codes

Mobile Audio Only



PLACEMENTS

Spotify

BUY DETAILS

TARGETING

PLACEMENT SAMPLES

SPONSORED SESSIONS

When users complete 15
seconds of video, they get
30 minutes of listening
without ads.

AUDIO

30-second audio spot with
clickable standard
companion banner

ADULTS 18+ (65%)
Missourians ages 18+

Includes Sponsored Sessions and Audio
ADULTS 18-24 (12%)
Missourians ages 18-24

Audio Only

DISPROPORTIONATELY
IMPACTED PEOPLE (12%)

Missourians Latin/Reggaeton
Missourians Hip Hop/R&B

Audio Only

HOT ZONES (12%)
Adults 18+ in Hot Zones Zip Codes

Audio Only

SPONSORED SESSIONS

) (CH PEREFCT3
- RN N3
9 - 14

LY

NOW PLAYING
[_GETTICKETS |

.

AUDIO

say hi to
sparkling.

LEARN MORE




Hulu

BUY DETAILS

PLACEMENTS TARGETING PLACEMENT SAMPLES
:30 Video Commercial ADULTS 18+ (46%)
Non-skippable 30 second Missourians ages 18+
ad runs in Hulu commercial
breaks. Appears on any ADULTS 18-24 (12%)
device content is available Missourians ages 18-24
for Hulu.

DISPROPORTIONATELY

IMPACTED PEOPLE (12%)

Blue Collar Workers

Hispanics

African Americans

Spanish Language
HOT ZONES (30%)
Adults 18+ in Hot Zones Zip Codes




PLACEMENTS

Non-Skippable InStream

Combination of :06 and :15
video ads that are clickable
to the website. All ads are
non-skippable as long as
they are under 15 seconds
in length.

YouTube

BUY DETAILS

TARGETING

ADULTS 18+ (46%)

Missourians ages 18+

ADULTS 18-24 (12%)

Missourians ages 18-24

DISPROPORTIONATELY
IMPACTED PEOPLE (12%)

Spanish Language
Immigrants (by zip codes)

African Americans (zip codes/topics)

HOT ZONES (30%)
Adults 18+ in Hot Zones Zip Codes

PLACEMENT SAMPLES

TrueView in-stream ads

0T Tube

Before videos

uu-tv‘-. wihld Brands on YouTube
i Mam Y

Bring Your Business to Life on YouTube
Advorlise - 90 eees 64,675

u | o R P

-:'- TrunView Video Ada: Oaly Pay Whon
P Lt b dacr
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Local Print




Outdoor

BILLBOARDS

22 Billboards across the state of Missouri
3x Kansas City

2x Springfield

2x St. Louis

1x Each County: Boone, Butler, Cape Girardeau,
Christian, Cole, Franklin, Johnson, Lincoln, Montgomery,
Sainte Genevieve, Saline, St. Francois

Estimated 15 million+ impressions




Outdoor

GAS
STATIONS &
INDOOR

Markets: All throughout Missouri
Number of Placements: Estimated up to 38 gas stations & 46 indoor locations (e.g., restaurants)

l_=: ||3

Got a minute?




Outdoor

TRUCKSIDE BILLBOARDS

Kansas City — 5 Trucks St. Louis — 6 Trucks

SAMPLE TRUCKSIDE COVERAGE MAP - KANSAS CITY SAMPLE TRUCKSIDE COVERAGE MAP - ST. LOUIS
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Outdoor

TRUCKSIDE BILLBOARDS

o

VAC "A'IO"Q




Search Marketing

EXAMPLE

social distancing tips X

Q Al EImages E News [ Videos Q Maps i More Settings

About 236,000,000 results (0.65 seconds)

Ad - www.rightcrowd.com/ v (858) 381-3614

Keep 6 Feet Under Control - Social Distancing Monitoring

Contact Tracing Reports to Identify Virus Hot Spots. Bluetooth Badgeholder for Employees.
Social Distancing Monitoring for the Workplace. Bluetooth Wearable for Staff & Visitors. Uses
Security Access Card. Trusted by Businesses. Quality Product.

Ad - www.smartpress.com/floor-graphics

Socially Distance for Safety - Floor Graphic Printing Online

Floor decals for tile, linoleum, carpet, concrete & asphalt. Directional & marketing signs. Quality
Printing Service. Effortless Online Ordering & Expert Service. Get Fast Delivery. Premium Digital
Printing. Fast Turnaround. Instant Price Quotes. Free Paper Sample Book.

Ad - www.pipernetworks.com/ «

Social Distancing Wearables - Social Distancing Solution

VIiTRACE Ultra Wideband Wearables ensure employee privacy & don't require smartphone apps.
Ultra Wideband Contact Tracing and Social Distancing Wearables. Get back to work...

MacBook Pro

Tools

& google.com

Google

covid emplovee screening

ALL SHOPPING NEWS MAPS

Ad - www.truecare24.com/

Covid-19 control for

employees - On-site Temp...

All included package: 24/7 CNA's,
covid tests and equipment for your
business. Start ASAP with ready-

made solutions. Proactive actions t...

Screening employees is an
optional strategy that
employers may use.

Perfarminna eereenina nr
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PLACEMENTS

BRAND AWARENESS (70%)

Sponsored content
designed to drive brand
awareness and visibility of
content.

CONVERSIONS (30%)

Sponsored content
optimizing towards the
Show Me Strong Pledge
Sign-Ups.

Facebook

MISSOURIANS - BUY DETAILS

TARGETING

ADULTS 18+ (64%)

Missourians ages 18+

ADULTS 18-24 (12%)

Missourians ages 18-24

DISPROPORTIONATELY
IMPACTED PEOPLE (12%)

Missourians Hispanic/Latin Affinity

Missourians African American Affinity

HOT ZONES (12%)
Adults 18+ in Hot Zones Zip Codes

PLACEMENT SAMPLES

IN-FEED

I Litographs N ees
=~ Sponsored - Q 1
“Litographs is printing entire books onto t-shirts and
it's GLORIOUS" - Buzzfeed

READ IT. LOVE IT.
AND NOW WEAR IT.

LITOGRAPHS COM
Unique Gifts for Book Lovers | shop Now |
200+ titles to choose from

B & & & =

STORIES




PLACEMENTS

BRAND AWARENESS (70%)

Sponsored content
designed to drive brand
awareness and visibility of
content.

CONVERSIONS (30%)

Sponsored content
optimizing towards the
Show Me Strong Pledge
Sign-Ups.

Instagram

MISSOURIANS - BUY DETAILS

TARGETING

ADULTS 18+ (64%)

Missourians ages 18+

ADULTS 18-24 (12%)

Missourians ages 18-24

DISPROPORTIONATELY
IMPACTED PEOPLE (12%)

Missourians Hispanic/Latin Affinity

Missourians African American Affinity

HOT ZONES (12%)
Adults 18+ in Hot Zones Zip Codes

©

eee 4G

PLACEMENT SAMPLES

IN-FEED

5:33 pm

Instagram

<1

‘e Pedigree NZ
‘ Sponsored

Learn More

QY A

5,476 views

Unleash the power of SelfieSTIX. Share a selfie of you and
your dog using #SelfieSTIX + #PedigreeNZ and you could
be in to WIN a year’s supply of Pedigree dog food. T&Cs

[,

()

Q © X

STORIES




PLACEMENTS

SNAP ADS

Up to 10-seconds long
vertical video viewed in
between friends’ stories and
Snapchat curated content.

Snapchat

MISSOURIANS - BUY DETAILS

TARGETING

ADULTS 18+ (64%)

Missourians ages 18+

ADULTS 18-24 (12%)

Missourians ages 18-24

DISPROPORTIONATELY
IMPACTED PEOPLE (12%)

Low income Missourians

Spanish Language Missourians

*We can’t do hot zones for snapchat
because they are only able to get to DMA
level targeting.

USAIN BOLT IS
THE BOY WHE LEARNED To

PLACEMENT SAMPLES

SNAP ADS




PLACEMENTS

PROMOTED TWEETS

Leverage video and still
Image content in sponsored

tweets that show up in-feed.

Twitter

MISSOURIANS - BUY DETAILS

TARGETING

ADULTS 18+ (64%)

Missourians ages 18+

ADULTS 18-24 (12%)

Missourians ages 18-24

DISPROPORTIONATELY
IMPACTED PEOPLE (12%)

Hispanics
Immigrants

African Americans

HOT ZONES (12%)
Adults 18+ in Hot Zones Zip Codes

PLACEMENT SAMPLES

Lyft @

lgn Millions of people lack access to
affordable, reliable transportation. Join
us in helping close opportunity gaps.

:;:)

0.

you may have the grace

Let’s lift up our communities together

Verizon &
When we say we're America’s best network. We mean it. And we've got

the receipts. 14 wins in a row. 14 wins for our customers. We're #1
nationwide by RootMetrics® in overall network performance. Now
including 5G.

Now including

oG

performance.




STATIOESACO?SIIDQED BY
MARKET
St. Louis Kansas City Springfield Kirksville
WHHL-FM Urban KPRS-FM Urban KSPW-FM CHR KTUF-FM Country
KSLZ-FM Hot AC KCMO-FM Talk Radio KTTS- FM Country
KSHE-FM Classic Rock KCJK-FM Alternative KTOZ-FM Hot AC
KYKY-FM AC KFKF- FM* Country KSGF- FM News Talk
KMOX-AM News Talk KZPT- FM* Hot AC
KLOU-FM 80s/90s
Columbia/Jeff Cape Girardeau St. Joe Quincy/Hannibal Joplin
KTXY-FM CHR KEZS-FM Country KKJO-FM AC KICK-FM Country KIXQ- FM Country
KCMQ-FM Classic Rock KGKS-FM Rock KMXV-FM Top 40 KRYY-FM AC KSYN- FM CHR
KPLA-FM AC KGMO-FM Rock KXDG-FM AOR
KCLR-FM Country KMXF-FM Hot AC

*Stations to spill in St. Joe



St. Louis
KMOV
KSDK

KTVI
Cable

Columbia/Jeff
KOMU
KRCG
Cable

STATIONS CONSIDERED BY

MARKET
Kansas City
KMBC
KCTV
Cable
Quincy/Hannibal St. Joseph
WGEM KQTV
KHQA
Cable

Springfield
KYTV
KSPR
KOLR
Cable

Cape Girardeau
KFVS
KBSI
Cable

Kirksville
KTVO
Cable

Joplin
KODN
KSNF
Cable



FREEFORM

univision

| —— | g

COMEDY
CENTRAL



SHOW ME
YOU CARE



Influencer | Missourians need to hear from individuals that they identify with to
Strategy cement the messaging we're pushing out.

Building our list of more than 100 influencers:

« Audience base - what communities the
influencer has the potential to reach

« Community engagement — individual’s
activity on social and the engagement of
their following

* Followers — ranked influencers by number of
followers to establish magnitude
* Mega - 1M+ followers
* Macro - 500k - 999k followers
* Mid-tier - 50k - 499k followers
* Micro - 10k - 49k followers
* Nano - 1k - 9k followers




